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Makkah: Lasting market fresh
opportunities

Makkah holds significant
economic importance as a
global religious destination,
attracting millions of visitors
annually for Hajj and Umrah
pilgrimages. This influx
generates vibrant commercial
activity throughout the year,
boosting various sectors
including tourism, hospitality,
transportation, and consumer
goods, while also stimulating
investment in infrastructure
and services. Major
development projects, such
as the expansion of the Grand
Mosque and the development
of new infrastructure and
industrial zones, contribute to
diversifying the local economy
and creating job opportunities,
positioning Makkah as a
growing economic hub

within the framework of the
Kingdom'’s Vision 2030.

The market for national

and consumer products in
the Holy City of Makkah is
considered one of the most
vital and strategic sectors,
experiencing steady growth.
There is increasing demand
for a wide range of consumer
goods, particularly food,
driven by population growth,
digital transformation, the

rise of e-commerce, and the
city's religious and touristic
appeal, which attracts millions
of visitors annually. This makes
Makkah an ideal environment
for the growth of consumer
industries.

The months of Rajab and
Sha’ban witness a surge in
activity in Makkah's consumer
goods market, driven by

the approaching peak

Umrah season and families’
preparations for Ramadan.
During this period, demand for
food, personal care products,
clothing, and household
goods increases significantly,
fueled by both local residents
and pilgrims from around the
world.

Amidst this thriving economic
landscape and encouraging
indicators, the peak season
presents an ideal opportunity
for brands seeking maximum
reach and sales. The Makkah
National and Consumer
Industries Exhibition serves

as the premier trade platform,
connecting leading companies
directly with this lucrative
market and offering a strategic
opportunity to reach a broad
base of consumers and
residents face-to-face.
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To highlight the quality
and diversity of national
and consumer products

To support local
manufacturers and
enhance their market
presence

To promote a culture of
local consumption and
make local products the
first choice

To enable consumers
to learn about industry
developments and
obtain products at the
best prices
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Exhibition Objectives
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Plastic and packaging
products
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Ramadan decorations
& worshiping
products
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Household
appliances and
supplies.
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Cleaning and
personal care
products
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Exhibition Scope
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Clothing, perfumes,
and accessories
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Local consumers Catering and food service Procurement professionals
companies
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Consumers:
To discover the latest products,
compare prices and quality, and take
advantage of exclusive offers from
companies all under one roof.
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Business Visitors:

To learn about existing and new products,
services, and brands, and to build a
business network by connecting with
suppliers.
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Visitor Expectations
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Marketing Plan
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Advertising and media platforms
coverage.
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Social media campaigns, specialized
bloggers, and industry influencers.

Ubeoallg duisall duibgll wilugll o oco |
auclinll

Support from relevant national
bodies, initiatives, and industry
associations.



Awards

Free premium display space

Logo on the exhibition website
Logo on marketing materials

Logo on the social media campaign
Logo on venue outdoor signage

Logo at the exhibiting hall entrance

Logo on a hanging banner inside the
exhibiting hall

Advertising roll-up banner in the
exhibiting hall entrance

Logo in flags at venue main entrance

Appreciation shield
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Makkah Exhibition and Convention
Center

The Makkah Exhibitions and Events
Center is designed to meet the sector's
requirements. The venue is equipped
with the latest technologies to be an
attractive destination for residents and
visitors of Makkah. It is located at a
strategically at accessible area that serves
as a recreational destination for Makkah
residents.

Shell Scheme

Each (9 m2) contains a
partition

e (1) chairs

e (3)shelves

e (1) counter

® carpet

e lighting

® name board
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Exhibition plan
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For booking and )

inquiries : ' : ‘ I ' wpg
¢, 0568800077

05 9604 7767 ) ”
05 4777 5528 Lasting market fresh opportunities

@ info@natx.net
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